INDEPENDENT MEDIA. AN AUDIENCE THAT SHOWS UP.

4Liberty Network
Advertising Media Kit

Newsletter, social, video, interview, live-read and cross-network sponsorships for brands that can handle a
free audience.

August 2026 network snapshot


https://4libertynetwork.com/advertising/

Big enough to matter. Specific
enough to measure.

These are source-labeled account totals and recorded show-view samples, not an invented reach multiplier. Platform
followings are not unique people.

257K+

Combined platform followings

X, Facebook, YouTube and Rumble
public account totals
Not deduplicated.

33.8K

YouTube subscribers

youtube.com/@AP4Liberty
As of Aug. 9, 2026.

110.3K 105K

X followers Facebook followers
@APA4Liberty facebook.com/AP4Liberty
As of Aug. 9, 2026. As of Aug. 9, 2026.

8.63K

Rumble followers

rumble.com/c/AP4Liberty
As of Aug. 9, 2026.

Methodology: Platform followings are not deduplicated. Average recorded show views add the platform-specific averages for currently active full-show
feeds; one person may watch on more than one platform.
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One show. Three active video feeds.
No fake math.

The figure below is the sum of each active platform's average recorded full-show views. It is an approximation of

delivery, not a claim of unique viewers.

About
5.5K

Sum of active-platform averages;
not unique viewers.

Average recorded video views per show

1,381 3,409 689

Rumble average views per show X average broadcast viewers Facebook average views per show
Latest 19 regular full shows Six matched full broadcasts Nine recent full-show videos
Freedom Arcade specials and Shorts Broadcast viewer counter, separate Reels and Freedom Arcade specials
excluded. from post impressions. excluded.
Not currently Verification pending
syndicated
YouTube current show average Podcast average downloads per
episode
youtube.com/@AP4Liberty/streams Podbean account analytics
Latest public full livestream is 10 Never blended with video views.
months old.

Podcast downloads remain a separate buying metric. Once Podbean account analytics are verified, the kit will report average downloads per episode
without mixing them into video views.
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Pick the format that fits the

message.

Every campaign is reviewed individually. Packages are scoped around the audience, creative work, number of

placements, and reporting needs.

Daily Volley sponsor

A clearly labeled message and destination inside
the newsletter.

Can include: headline, concise copy, image, tracked link and
send reporting

Sponsored video or reel

Short-form creative produced to earn attention
in-feed.

Can include: concept, script, production, caption, sponsor
label and CTA

Live read

A host-read message inside an approved
program.

Can include: 30-60 second copy, one or multiple reads and
tracked destination
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Sponsored social post

Native sponsored copy on selected network
accounts.

Can include: platform-specific post, creative, link and
performance recap

Sponsored interview segment

A disclosed conversation with an appropriate
guest or brand representative.

Can include: booking, prep, segment, clips and optional
distribution

Cross-network package

A coordinated run across newsletter, site, social
and shows.

Can include: custom mix, unified creative, schedule and
consolidated reporting



Use the right voice in the right room.

4L iberty sponsorships are designed to sound like the network, while remaining unmistakably paid.

THE DAILY VOLLEY

Fast, sharp email inventory for timely offers,
launches and cause-aligned messages.
Sponsorship is limited so the edition still reads
like a briefing, not a coupon circular.

Good fit: books, events, memberships, policy organizations,

financial or preparedness offers with substantiated claims.

Editorial firewall

WAKE UP AMERICA

A weekday current-events show built around
news, argument, interviews and a liberty-first
point of view. Best fits include host reads,
sponsored interviews and recurring show
packages.

Good fit: brands that benefit from explanation, personality,
repetition and host-delivered context.

Sponsorship never buys a favorable conclusion, hidden placement or guaranteed political outcome. Paid material is
labeled. Claims involving health, finance, elections or public policy require substantiation. 4Liberty may decline any

campaign that is a bad fit for the audience.
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Bring us the goal. We will build the
package.

Tell us what you are promoting, who needs to see it, the timing, the budget range and the action you want the
audience to take.

Inquiry
Send the campaign, destination, timing and budget range.

Review
We check audience fit, claims, inventory and conflicts.

Proposal
You receive a recommended mix, deliverables and reporting plan.

Launch
Approved creative runs on the agreed schedule with clear disclosure.

Report
We report the metrics each platform actually provides.

oo W DN

Ready to reach the liberty audience?

Start a sponsorship inquiry

Visit 4LibertyNetwork.com

Packages, availability and pricing are quoted individually. Submission does not guarantee acceptance or inventory.
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https://4libertynetwork.com/advertising/#advertising-inquiry
https://4libertynetwork.com/

